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Evonik determines water footprint for global value chains 

 

• Participation in cooperative research project WELLE 

• Holistic sustainability assessment by 2020 

• Start within the Animal Nutrition business line 

 

Essen (Germany). The Animal Nutrition business line of Evonik is 

to participate in the cooperative research project "Water Footprint 

for Companies - Local Measures in Global Value Chains" (WELLE). 

The aim is to expand life cycle assessments of products and 

processes by the aspects of water consumption and local water 

scarcity.  

 

The three-year project launched in April is funded by the German 

Federal Ministry of Education and Research. The project 

management is carried out by the Department of Sustainable 

Engineering at the Technical University Berlin. 

 

For Evonik, the protection of resources, the environment and 

climate is central to its business activity. Life cycle assessments 

(LCAs) are already firmly anchored in Evonik's operating 

businesses. For example, the Animal Nutrition business line has 

been regularly performing life cycle assessments for its amino 

acid products since 2003, in order to quantitatively assess their 

sustainability with regard to CO2 emissions, acidification and 

eutrophication over the entire life cycle ("cradle to grave"). 

 

"We would like to further expand our methodology to include the 

water footprint and to come to a holistic sustainability assessment 

by 2020, which also includes social aspects," says Dr. Michael 

Binder, responsible for the water footprint in Sustainability 

Development in the Nutrition & Care segment of Evonik. 

 

One key focus will be on water consumption at the production 

sites. The methodology for this will be developed within the 

framework of the WELLE project, making Evonik one of the first 

companies to test its industrial applicability in the coming year. 

 

However, a large proportion of water consumption does not arise 

at the production sites, but actually in the supply chain - often in 
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countries already suffering from water shortages. So, a key part of 

the project WELLE is the consideration of entire global value 

chains. For Evonik, this means that its suppliers will also be 

included in the analysis, either by directly working with the 

methodology or asked to provide the raw data. 

 

"In addition to climate change, water is expected to become one 

of the most dominant ecological issues in the coming years," 

predicts Dr. Martin Kirchner, Head of the Life Cycle Management 

Group from the Technology & Infrastructure segment, involved in 

the WELLE project. In the Dow Jones Sustainability Index, for 

example, it already attracts great attention.   

 

"We are glad that this methodology development in the area of 

assessing water footprint is now being pushed forward. As a basis 

for making responsible future business decisions, reliable facts 

are essential," says sustainability expert Kirchner. 

 

 

 
Company information  
Evonik is one of the world leaders in specialty chemicals. The focus on more 
specialty businesses, customer-orientated innovative prowess and a trustful and 
performance-oriented corporate culture form the heart of Evonik’s corporate 
strategy. They are the lever for profitable growth and a sustained increase in the 
value of the company. Evonik benefits specifically from its customer proximity 
and leading market positions. Evonik is active in over 100 countries around the 
world with more than 35,000 employees. In fiscal 2016, the enterprise generated 
sales of around €12.7 billion and an operating profit (adjusted EBITDA) of about 
€2.165 billion. 
 
About Nutrition & Care 
The Nutrition & Care segment is led by Evonik Nutrition & Care GmbH and 
contributes to fulfilling basic human needs. That includes applications for 
everyday consumer goods as well as animal nutrition and health care. This 
segment employed about 7,500 employees, and generated sales of around  
€4.3 billion in 2016. 
 
 
Disclaimer 
In so far as forecasts or expectations are expressed in this press release or where 
our statements concern the future, these forecasts, expectations or statements 
may involve known or unknown risks and uncertainties. Actual results or 
developments may vary, depending on changes in the operating environment. 
Neither Evonik Industries AG nor its group companies assume an obligation to 
update the forecasts, expectations or statements contained in this release. 


